
SARA STEVENS

DEMOGRAPHIC PROFILE
AGE: 40 - 45
RELATIONSHIP STATUS: MARRIED WITH TEENAGERS
LOCATION: WINNIPEG
EDUCATION LEVEL: UNIVERSITY
HOUSEHOLD INCOME: $125,000+/YEAR
OCCUPATION: AUDITOR

Sara’s main concerns are family and health. She enjoys spending her social time researching, 
shopping for, and creating meals. Sara is a savvy shopper that wants to shop at a grocery 
store that provides high quality, fresh food, expert advice and customer service. She has a 
passion for food and expects her grocery store to share that passion. Price is important but 
not the main concern; she must feel that she’s getting quality products at a good value.

PSYCHO-GRAPHIC PROFILE

LIKES:
• Fresh
• Good value
• Quality
• Expert advice
• Unique product

FRUSTRATIONS:
• Poor customer service
• Poor quality or freshness
• Lack of knowledgable employees

SOURCES OF INFORMATION:
• Social media (Facebook, 

Instagram, Pinterest, YouTube)
• Email
• Word of mouth
• Influencer blogs 
• In-store materials
• Product trials

A TYPICAL DAY 

TECHNOLOGY: 
Technology level:
Social comfort level:
Mobile comfort level:

Sara’s family and career keep her busy, but she is finding a little more time in her day as 
her kids are getting older and more independent. She spends her day at the office, as an 
auditor for Deloitte. She works with a team of accountants that travel, to client’s offices.
and perform audits. Her job is rewarding but stressful. After work, she likes to destress by 
going for a run then have a glass of wine while she and her husband prepare dinner. After 
dinner, she spends some time catching up on the day via social media. She also enjoys 
searching online for new recipes and meal ideas. At the end of the day, she’ll catch up with 
her busy teenagers then sit down and watch some TV or read a book. 

AREAS OF INFLUENCE:
• Local product/programs
• Customer service
• Customer engagement
• Community involvement
• Loyalty programs

PURCHASE INFLUENCE:
• Quality
• Freshness
• Location, convenience
• Local
• Price

LOW HIGH

“I WANT TO SHOP AT A GROCERY STORE THAT CARRIES 
TOP QUALITY, FRESH FOOD, AND HAS CUSTOMER 
SERVICE THAT IS SECOND TO NONE. I APPRECIATE 
SPEAKING WITH KNOWLEDGEABLE STAFF WHO ARE 
PASSIONATE ABOUT FOOD. ”


